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Ovarian Cancer Australia (OCA) is an independent national  
not-for-profit organisation, supporting women diagnosed with 
ovarian cancer. Our focus is to provide care and support for those 
affected by ovarian cancer and their families; and represent them 
by leading change. Our vision is to save lives and ensure no woman 
with ovarian cancer walks alone. Ovarian Cancer Australia is a 
member of the World Ovarian Cancer Coalition (WOCC), which 
works to raise awareness globally. Jane Hill our CEO is a Director 
of WOCC, enabling Ovarian Cancer Australia to be connected to 
a network of organisations worldwide.

Our two key impact areas are:

ADVOCACYSUPPORT

OUR VISION  
To save lives and ensure no woman with ovarian 
cancer walks alone.

OUR MISSION 
We provide care and support for those affected 
by ovarian cancer; and represent them by leading 
change.

OUR CORE VALUES 
We listen. We are inclusive. We are courageous. 
We act with integrity.

ABOUT OVARIAN CANCER AUSTRALIA

Kristen Larsen - Worldwide Ovarian Cancer Ambassador and 2020 Jeannie Ferris Award recipient, Kristen dedicated 
her life to raising awareness and bringing ovarian cancer to the spotlight. Kristen will be remembered for her tireless 
work and to change outcomes of ovarian cancer by advocating for funding equity on the political stage. 

Cover photo:



SUPPORT YOU
Responsive to the personalised  

needs of all those affected

LEADING CHANGE
Visionary, persistent and  

leading by example 

We deliver tailored, evidence-based and accessible  
support and information free of charge to  
Australians impacted by ovarian cancer.

GOALS

We advocate and work collaboratively to  
make ovarian cancer a National priority.

> People: Be a workplace of choice.
> Financial strength: Fundraising strategy with focus on diversification and ROI.
> Service: Embracing innovative delivery models that meet community needs.

AGILE & STRONG

WHAT SUCCESS LOOKS LIKE
>  Improved collaboration that accelerates better health 

outcomes for women living with ovarian cancer

>  Significantly increase sector funding to enable the 
delivery of the priority areas outlined in the National 
Action Plan

>  All women with complex support needs have 
access to our Teal Support Program; resulting in 
better psycho-social outcomes

>  All those affected regardless of location can  
access evidence-based information and support;  
as well as connect to others affected via multiple 
modalities

STRATEGIC PRIORITIES 2020-2023 

1.  Deliver impact for all affected by leading 
advocacy nationally

2.  Lead psycho-social research for ovarian  
cancer and use learnings to continually 
improve outcomes for those affected

1.  Offer all those affected personalised support 
and information as soon as is required

2.  Create ongoing opportunities for our 
community to connect with others
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2019-20 PROGRAM EXPENDITUREINCOME GROWTH 
2015-2020

1,
94

2,
69

5

1,
95

5,
85

6

2,
92

0,
72

7

3,
02

9,
53

0

3,
89

3,
87

4

3,
98

0,
75

4

2014-15 2015-16 2016-17 2017-18 2018-19 2019-20

OUR GROWTH

Support Services

Community 
Education, 

Fundraising & 
Advocacy

Marketing & Public 
Awareness

Programs &  
Research

Governance & 
Operations

Depreciation & 
Amortisation 1%

INCOME SOURCES 2019-20

Grants

Other income

Community  
Fundraising 1

Appeals &  
Donations  

Sponsors  
& Partners  

Merchandise

14% 17%

20%24%

6%
7%

39%

13%

13%

22%

24%

STATEMENT OF PROFIT & OTHER 
COMPREHENSIVE INCOME  
FOR THE YEAR ENDED 30 JUNE 2020 2020

$
Revenue 3,687,695
Interest income 10,683
Cost of goods sold  (48,603)
Support Service costs  (979,082)

Community education, 
fundraising and advocacy  (785,015)

Marketing & public awareness  
campaign expenses  (698,426)

Programs and research  (941,657)
Depreciation & amortisation expenses  (56,959)
Governance & operational expenses  (559,137)

(Deficit) / Surplus before income tax  (370,502)

(Deficit) / Surplus for the year  (370,502)

Other income  282,376 

Total comprehensive (deficit) /  
surplus for the year  (88,126)

OCA’s ability to generate income in the final quarter (Q4) of 2019-20 was affected by the COVID-19 pandemic. Income 
generated in Q4 2019-20 was 40% lower than income generated in Q4 2018-19. Resulting in a year end deficit result of 
($88,126) compared to a year end profit result of $259,173 in 2018-19.  (Other income includes Jobkeeper payment $225,000).



Our agility and willingness to adapt has 
put us in a position to ride through these 
uncertain times and come out the other 
side even stronger. Our strong financial 
position in the first half of the 2019-2020 
financial year set us up well to adjust to the 
impact of COVID-19. Due to the pandemic, 
our year-end result saw an $88,000 deficit. A 
loss far less than originally expected in 2020. 

Regardless of the pandemic, we have made 
significant progress and are tracking well to 
deliver our strategic priorities. Our advocacy 
work on the political front continues to 
secure more funding. We welcomed the 
Federal Government’s announcement of 
$16.2 million, to fast track eight ovarian 
cancer research projects that align with 
the National Action Plan. In addition, our 
advocacy efforts continue for listings of 
ovarian cancer medications on the PBS, 
so that as far as possible access to ovarian 
cancer medicines are timely, affordable 
and equitable. 

After a year of wide consultation, we 
launched the 2020 - 2025 National Action 
Plan. The Plan is a roadmap, which sets out 
how our sector will strive to increase cancer 
survival rates, decrease the incidence of 
the disease, and reduce the impact on more 
than 5,000 women living with the disease 
and their families. We look forward to 
continuing to lead this important work.

I congratulate Jane and her team for the 
huge amount of work they have delivered, 
especially during a global pandemic. 
Regardless of the adversity we’ve all had to 
face in 2020, Jane has led the organisation 
to pivot and remarkably offer greater support 
to women with ovarian cancer during a time 
of heightened anxiety and isolation.

I would also like to express my appreciation 
to the commitment and expertise of the 
Board. We have a fantastic mix of skills and 
backgrounds and the passion to match. I 
would also like to extend my gratitude to our 
invaluable partners, donors and volunteers. 
Your commitment has allowed OCA to 
continue supporting our women, their 
families and the community.

OCA is future-ready and poised to take  
on the next phase of our strategic plan. 
We look forward to working with our 
extended community as we continue  
to save lives and ensure no woman with 
ovarian cancer walks alone. 

 

 
MARINA GO, CHAIR

CHAIR’S MESSAGE 
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The challenges of 2020 have placed extraordinary pressures on 
Australian charities. As a result, Ovarian Cancer Australia has had 
a year like no other.
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In the wake of upheaval, OCA quickly shifted 
towards a new normal by increasing our 
telehealth capacity and taking our work 
including fundraising onto a digital platform. 

The effects of COVID were acutely felt by 
women with ovarian cancer and their families 
with calls to our helpline doubling over the 
course of the pandemic. Our community had 
many extra challenges such as grappling 
with increased isolation and new concerns 
about whether their treatments would be 
able to continue. Our professional nurses 
and counsellors provided information, 
connection, support and reassurance. I am 
proud of how our staff adapted seamlessly 
to the growing needs of our women and to 
our ever-changing circumstances. As 2020 
fast became the year most often described 
as ‘unprecedented’, it has also become a 
year of unprecedented achievements for 
our organisation.

We continue to live our vision to save lives 
and ensure no woman with ovarian cancer 
walks alone by supporting women, being 
their voice and leading change. Despite 
the pandemic profoundly disrupting the 
lives of many people already struggling 
with the realities of ovarian cancer, it also 
allowed us to increase our engagement 
with the community. More women joined 
Ovarian Cancer Australia’s online support 
groups via Zoom, which positively reframed 
future support for the women and their 
families.

We launched our brand new, information-
rich website, and we staged our very first 
Teal Ribbon Giving Day, raising $467,000 
for more support nurses. We also won the 
HESTA Nursing and Midwifery Awards for 
‘Outstanding Organisation’, which is a great 

accolade for our support nurses led by  
Sue Hegarty. All of these achievements 
speak to our unwavering commitment  
and leadership in delivering individualised  
and evidence-based support to all those 
affected by ovarian cancer.

We placed 1558 Resilience Kits into the 
hands of women who needed this vital 
tool to help give some strength on their 
journey. Those affected tell us that it is 
through the Resilience Kit that we make 
our greatest impact. OCA received 1443 
contacts to the Ovarian Cancer Support 
Nurses via the helpline, emails and direct 
social media communication. More than one 
hundred women signed up to our new Teal 
Support Program; receiving individualised 
case management services with a dedicated 
oncology nurse, thanks to  Australian Federal 
Government funding, for which we are very 
grateful.

Everyone who works at Ovarian Cancer 
Australia and every donor who supports  
us play a significant role in making all our 
achievements possible. My gratitude extends 
to the passion and commitment of our 
partners, donors and community fundraisers 
and volunteers, the wise counsel and 
oversight of our board and the efforts of 
the fantastic OCA team. 

Finally, I would like to recognise the women 
living with ovarian cancer and their families. 
Your stories inspire us to work even harder 
towards making real change for you and for 
future generations. 

 

JANE HILL, CEO

CEO’S MESSAGE 

Despite the impacts of bushfires and COVID-19, Ovarian Cancer 
Australia has had an incredible year of achievements.
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OUR ACHIEVEMENTS

LEADING CHANGE

>  Our advocacy efforts were instrumental in securing $16.2 in government 
funding to fast track eight ovarian cancer research projects, aligning with  
the National Action Plan.

>  National Action Plan – a roadmap to reduce the incidence, increase the  
survival rate and improve the quality of life of people diagnosed with  
ovarian cancer in Australia.

>  Psycho-social research – partnering with Universities across Australia on eight 
studies, identifying supportive care needs of affected women and their families.

>  Winner of ‘Organisation of the Year’ in the Hesta Nursing & Midwifery Awards.

01

MAJOR CAMPAIGNS
>  Ovarian Cancer Awareness Month (OCAM) targeted a wide-spread national 

audience. The campaign gained an equivalent public relations value of 
approximately $4.8 million, with 1,159 items of coverage across all media 
channels.

>  The first ever Teal Ribbon Giving Day raised $467,000. The campaign gained  
an equivalent public relations value of approximately $1.4 million. 

>  World Ovarian Cancer Day – attracted coverage throughout national television, 
online and press.

SUPPORT YOU

>  1558 Resilience Kits distributed to women – a support and information guide to 
living with ovarian cancer.

>  1443 contacts made to the Ovarian Cancer Support Nurses via the Helpline, 
emails & social media platforms.

>  100 women participated in the Teal Support Program, receiving case 
management services with an ovarian cancer support nurse.

>  442 women registered to attend cancer support and educational forums and 
webinars.

>  292 women shared experiences and were supported by other women via the 
OCA Connect online forum and Younger Women’s Network.
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SUPPORT

“I’m happy to be a 
part of a program 
with the ongoing 

support I need  
living with ovarian 

cancer” – TRACY.

TEAL SUPPORT PROGRAM
Funded by the Federal Government, the OCA Teal Support Program is a free telehealth 
outreach program that supports women throughout their ovarian cancer diagnosis 
and treatment. OCA cancer nurses manage the program, support the women and 
work directly with their medical team. This service is also beneficial to women in rural 
and regional areas where resources are limited.

Ovarian cancer patient Tracy Baker has been benefiting from the service since her 
diagnosis and said the nurses help her by answering questions and setting her mind 
at ease. 

“Di Keneally [OCA Nurse] has been with me from the start and has been such a 
wonderful support person. Without her support, I really don’t think I would be in the 
frame of mind I’m in today,” Tracy said.

In the first month of the program, the team of ovarian cancer nurses have been able 
to provide support to more than 60 women diagnosed with ovarian cancer in the face of COVID-19. The program has 
ensured continuity of care and filled a gap in unmet areas of care when women are not visiting their treating team. This 
has helped them feel less isolated while ensuring they receive the best support and treatment possible.  
Click here for more information

HELPLINE
Not even a global pandemic could deter our Ovarian Cancer Support Nurses Fiona Mitchell and 
Bridget Bradhurst  from continuing their important support work through the OCA Helpline. The 
Helpline is open to women diagnosed with ovarian cancer, their carers, family and friends. Fiona 
and Bridget offer information on support services, onward referral and advice on ovarian cancer 
symptoms, diagnosis, treatment and well-being. 

“It has been such a great privilege to support women with ovarian cancer during this stressful time 
in their lives. We have been able to ensure that women and their families have access to the support 
services they need. We have seen an increase in the number of contacts to the Helpline and a growth 
in attendance at our ovarian cancer support groups. Women have found it so valuable to connect 
with other women throughout periods of isolation and uncertainty,” said Fiona Mitchell. 

The  COVID-19 pandemic has created an extra feeling of stress, worry and uncertainty for women  
living with ovarian cancer and their loved ones. As a result, contacts to the Helpline have increased  
by 49%. Fiona and Bridget work from home and ensure they are available to provide support when needed and 
continue to receive great feedback and thanks from the women during the most challenging times of their lives.

Fiona Mitchell, Ovarian 
Cancer Support Nurse.

YOUNGER WOMEN’S NETWORK
The Younger Women’s Network launched in March 2019, 
offering free monthly online forums. The program for 
women under 50 with ovarian cancer, hosted by OCA’s 
facilitators, covers a range of specifically tailored topics 
presented by guest speakers who are experts in the field. 
These sessions cover topics on the following; coping 
strategies and stress management, mindfulness and 
meditation, enhancing wellbeing, diet/nutrition, physical 
activity, sleep hygiene and life balance, drug trials, treatment 
and research.

My only regret is that I wish I had joined 
the online support group sooner! It has 
given me the opportunity to meet 
women from all across Australia. I have 
learnt so much from the women in the 
group and from the presentations, and 
felt truly supported. it reminds me that 
I’m not alone in facing ovarian cancer.”
Nathalie

https://www.ovariancancer.net.au/page/97/teal-support-program
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ADVOCACY

PSYCHOSOCIAL RESEARCH 
Ovarian Cancer Australia recently collaborated with the University of Sydney on two pieces of important psychosocial 
research. A Delphi study exploring psychosocial research priorities in ovarian cancer recruited women with ovarian cancer, 
researchers and clinicians. Fear of cancer recurrence (FCR) and effective psychosocial interventions were the most highly 
prioritised issues to address in future ovarian cancer research. Other issues included insomnia, side effects of treatment, 
end of life issues, and sexual concerns. This research will allow health professionals to target areas of concern and adjust 
support programs accordingly.

TEAL RIBBON PARLIAMENTARY BREAKFAST
In February, to mark Ovarian Cancer Awareness Month, 
parliamentarians from all sides of politics gathered for 
the 2020 Teal Ribbon Parliamentary Breakfast to raise 
awareness of ovarian cancer at Parliament House in 
Canberra. The Prime Minister, the Hon. Scott Morrison and 
the Health Minister, the Hon. Greg Hunt were in attendance 
where they listened to ovarian cancer survivor, partner  
at Deloitte and Ovarian Cancer Australia Board Member, 
Meghan Speers share her story. 

The focus of the breakfast was to highlight the importance 
of ovarian cancer nurses to support women and their 
families living with an ovarian cancer diagnosis. 

The event was live streamed by Seven News Australia on 
their Facebook page and picked up by the Australian 
Associated Press (AAP) where it was syndicated nationally. 

NATIONAL ACTION PLAN
In August 2019, OCA united with the Australian Society  
of Gynaecologic Oncologists (ASGO) and Australia New 
Zealand Gynaecological Oncology Group (ANZGOG) 
along with over 50 researchers and clinicians from across 
the sector at the National Action Plan Summit. This 
important collaboration is to refresh the National Action 
Plan for Ovarian Cancer to achieve better outcomes for 
women impacted by ovarian cancer. Women with ovarian 
cancer are at the heart of this five-year plan. The revised 
National Action Plan was released in August 2020.

OUR ADVOCATES
OCA would like to honour two of Australia’s most inspirational ovarian cancer ambassadors – the late ABC 
Newcastle Broadcaster, Jill Emberson, recognised posthumously in the 2020 Queen’s Birthday honours 
list with an Order of Australia; and Queensland Young Australian of the Year Finalist, Kristen Larsen. Kristen 
was recognised posthumously with the 2020 Jeannie Ferris Cancer Australia Recognition Award.

Kristen and Jill came together last year at Teal Ribbon Parliamentary breakfast to advocate for funding 
equity. Both women sadly lost their lives 10 months later in late 2019 within days of each other. Jill and 
Kristen showed great tenacity and vulnerability in their efforts to raise much needed funds and awareness. 
They helped OCA to secure millions in government funding for the research community.

Above - Kristen Larsen (left) and her sister Elsa (right) pictured in the Courier Mail •  Jill Emberson

With ovarian cancer, women like me literally don’t live long enough to form the army of advocates as our breast 
cancer sisters have done successfully… we are on our knees in trying to advance this cancer and fundamentally that 
means we need significant sums of money. Four times as much money is spent on breast cancer as is on our cancer.”
Jill Emberson - Ovarian cancer advocate

Hon. Greg Hunt From left to right -OCA Board Chair Marina Go,  
Hon. Scott Morrison, OCA CEO Jane Hill, OCA Board 
member Meaghan Speers

https://www.ovariancancer.net.au/page/76/national-action-plan


WHITE ROSE MORNING TEA
In February 2020, Karen Lambert, Romy Hendel and Emma Wurzel Hardy 
hosted the White Rose Morning Tea. Approximately 100 women attended 
the morning tea, raising more than $40,000. The rates of breast and ovarian 
cancer in the Jewish community are higher than the general population, 
due to a higher incidence of the BRCA gene mutation.
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FUNDRAISING

WALK WITH ME 2020 
This event saw 500 participants including Derryn 
Hinch taking to the picturesque 40km long 
Warburton Trail, in memory of Sue Contarino. 
Despite the walk being close to bushfire-affected 
areas, the team managed to raise close to $20,000. 
A great effort given the devastation for many 
country people over the Australian summer. 

Melbourne’s Lord Mayor - Sally Capp

White Rose Morning Tea 
From left to right – Romy, Karen and Emma

Deb Hallmark, Director of Fundraising  and 
Development at OCA with John Butler, 
Maz’s husband

Mark Piwkowski, Dr Jodi Lynch Oncologist,  
Renata Piwkowski, Michael Shafar, Heather Hawkins 
OCA Ambassador and Adam Treffry

A PROMISE TO YOU
Renata‘s mother lost her battle with ovarian 
cancer in 2018 and felt compelled to raise 
awareness and funds, so she hosted a 
fundraising event at the Sydney Maritime 
Museum and raised more than $26,000, 
with around 200 people attending. OCA 
Ambassador Heather Hawkins was the master 
of ceremonies on the night.

TEAL RIBBON GIVING DAY
The Teal Ribbon Giving Day raised $467,000, out stripping the $240,000 
original target set. More than 1,200 Australian’s donated on the day with 
every dollar donated being matched by generous major donors. The funds 
raised from this inaugural event went to funding ovarian cancer nurses 
to provide vital support and personalised advice to the thousands of 
women living with ovarian cancer who need our help. The funds will  
also ensure we reach the four women diagnosed each day earlier in  
their diagnosis so that we can support them through their surgery and 
chemotherapy.

A MOMENT FOR MAZ
In February 2020, Sarah hosted the 
event ‘A moment for Maz’ - a cocktail 
night in memory of her mother,  
Marilyn Joy Butcher. Sarah called on  
all Australians to ovary-act in support  
of our women and their families,  
and help raise awareness. The night 
raised more than $20,700, which far 
exceeded the fundraising goal of 
$5,000. 
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TRACEBACK & JENESCREEN STUDIES
Our research projects are integral to helping us focus on key issues and providing 
better outcomes for women diagnosed with ovarian cancer. In partnership with 
Peter MacCallum Cancer Centre, the TRACEBACK study aims to reduce the number 
of new ovarian and breast cancers diagnosed in Australia by identifying families  
that may have a hereditary risk of cancer development because of inherited gene 
changes (mutations) in BRCA1, BRCA2 and other cancer risk genes. We thank 
Minister Greg Hunt and the Federal Government for funding this ground-breaking 
study.

Jenescreen is supported by Murdoch Children’s Research Institute, The Prince  
of Wales Hospital, Wolper Hospital and Ovarian Cancer Australia; offering BRCA 
screening for eligible members of the Jewish community in Sydney and Melbourne. 
Both TRACEBACK and Jenescreen studies continue to return promising results  
and are on the path to meeting the required testing outcomes, potentially saving 
thousands of lives.

OVERIES FOR OVARIES
Our second ‘Overies for Ovaries’ campaign was a bigger success than 2019. OCA partnered with the Keep It Cleaner 
crew – high profile influencers Steph Claire Smith, Laura Henshaw and Danny Kennedy and Bonds, Bras N Things and 
Jockey, to raise funds through the sale of women’s and men’s teal undies (overies). Due to the pandemic, our team had 
to move quickly to a digital campaign with a series of online workouts on offer. It was a collective effort by Hanes, OMD 
Media, Keep It Cleaner and our new partners Fernwood, to encourage Australians to wear their ‘overies’ on May 8th 
during World Ovarian Cancer Day. The campaign sold more than 
30,000 pairs of ‘overies’, raising more than $180,000.

Click on the 
image to the 

right to watch 
the campaign 

and look out  
for ‘Overies  
for Ovaries’  

again in 2021.

OVARIAN CANCER AWARENESS MONTH (OCAM)
Each year, February marks Ovarian Cancer Awareness  
Month in Australia. The month is dedicated to  
raising awareness of ovarian cancer, sharing  
the stories of women affected by the disease,  
highlighting the risk factors for ovarian cancer  
and educating Australians on ovarian cancer  
diagnosis and treatment. The 2020 campaign  
featured the faces and voices of women affected.  
It aimed to educate the general public about  
ovarian cancer’s 46 percent five-year survival rate  
and 70 percent recurrence rate. It called for an  
‘ovaryaction’ and encouraged people to donate by  
either buying a teal ribbon or holding a fundraiser. Each OCAM ties-in 
with Teal Ribbon Day, with OCA launching the Teal Ribbon Giving Day 
(TRGD) in 2020. As a result, more than 1200 Australians donated in 
support and in honour of the thousands of women affected by the 
disease. 

These campaigns gained nationwide exposure including press and 
television reach. We thank in particular our ambassador Monique Wright 
(co-host of Weekend Sunrise) for her support in interviewing Alisi Jack-
Kaufusi and Carla Bower and the incredible Morning Sunrise team on 
Channel 7 for wearing their Teal Ribbons and getting behind TRGD.

https://www.ovariancancer.net.au/campaign/3/overies-for-ovaries


As a testament of true partnerships we worked together to navigate 
through the challenges and below are some of the key highlights.

>  With the support of Keep It Cleaner, Bonds, Bras N Things, Jockey 
and Hanes, OCA sold more than 18,000 pairs of ‘Overies’ underwear. 

>  Hanes, Bonds, Bras N Things, Jockey and OMD Media partnered with 
OCA to jointly host an online fundraiser ‘Power Hour’ via Zoom. 

>  Our longest standing partner and the passionate local pharmacies 
of TerryWhite Chemmart helped raise awareness and over $146,000 
in donations.

>  Blackpepper donated $98,000 from product sales and community 
fundraising during a major retail downturn. 

>  Simson’s Pantry continued to raise awareness and funds via Fast 
Moving Consumer Goods (FMCG) channels through product sales. 

>  Wynstan held their first ever month-long campaign raising more than 
$34,000 and donating the proceeds from blinds in February. Thanks 
also for the wonderful staff contributions and powerful pro-bono 
radio advertising for our major campaigns.

>  Interflora provided much needed support during the Teal Ribbon 
Giving Day and the best ever product sale donations from a bumper 
Mother’s Day campaign raising $20,000.

>  A creative collaboration with Pureology, part of the L’Oreal group for a 
winning gift-pack promotion raising $28,000; thanks to Katie McKinnon 
Art for your support.

>  Australian Hotels Association fundraised more than $25,000; an 
incredibly generous contribution given current challenges in the 
hospitality industry.

>  Another year of QMS Media’s pro-bono outdoor, advertising 
reaching millions during Ovarian Cancer Awareness Month and 
supporting Overies for Ovaries.

>  Our 5th year holding Teal Heels at the Gabba thanks to Brisbane Heat, 
which raised $15,000.

OUR PARTNERS
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In a year more challenging than ever with tough market 
conditions, bushfires and COVID-19, Ovarian Cancer 
Australia’s corporate partners and supporters went to 
every effort to help achieve great results for our major 
awareness campaigns. 



THE OCA DONOR PROMISE 
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Our vision is to save lives and ensure no woman with ovarian cancer walks alone; 
it’s a big job and only possible with the support of donors like you. Every dollar 
donated goes towards achieving our mission: to provide care and support for 
those affected by ovarian cancer and represent them by leading change. 

WE PROMISE TO LIVE BY  
OUR VALUES
Our organisational values: we listen; we are inclusive; 
we are courageous, and we act with integrity are 
central to all that we do. We are committed to 
working in collaboration with all stakeholders in 
the ovarian cancer sector. 

We are dedicated to leading change, being a  
voice for women with ovarian cancer and changing 
the statistics that make ovarian cancer Australia’s 
deadliest female cancer. 

OUR PROMISE TO YOU
We will use your donation responsibly; we commit 
to being accountable and transparent in all 
matters relating to your donation - you can have 
full confidence that the funds you donate will go 
where they are needed most.

We will:
>  inform you of our strategic priorities, vision and 

mission and the way we intend to use your 
donation to deliver that mission;

>  use your donation prudently, for the purpose it 
was intended and in the timeframe we promised;

>  tell you who is on the Ovarian Cancer Australia 
Board. Board members will discharge their 
director’s duties and ensure that the organisation 
is well governed;

>  provide you with access to our most recent 
financial statements and annual highlight 
reports www.ovariancancer.net.au/;

>  ensure you receive appropriate acknowledgement 
for your donation, or that you remain anonymous, 
if that is your preference;

>  handle your donation with respect and 
confidentiality to the extent of the law and treat 
your privacy with the utmost respect. We will  
not pass your details on to a third party without 
your consent;

>  reply with timely, evidence-based and unbiased 
answers to your questions about Ovarian Cancer 
Australia; and

>  listen and respond to your complaints about 
anything that we have done whilst fundraising. 
Please contact us so that we are able to address 
your concerns - fundraising@ovariancancer.net.au 

WE PROMISE TO SAY THANK 
YOU, ALWAYS.
We understand there are thousands of worthwhile 
organisations in Australia and appreciate that you, as 
one of our donors, have made a choice to support 
Ovarian Cancer Australia. This is why we promise  
to thank everyone who supports us. All donations, 
whether online or over the phone, big or small,  
will receive a tax-deductible receipt and heartfelt 
thank you letter. If you leave your phone number 
we also call, when we can, to say thank you.
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OUR BOARD

MARINA GO 
Marina is a leader in the media and 
publishing industry. She is Chair of Super 
Netball Commission and the Walkley 
Foundation; Non-Executive Director  
of Energy Australia, Autosports-Group, 
7-Eleven, Pro-Pac Adore Beauty and 

Booktopia. Author of business book, Break Through – 20 
Success Strategies for Female Leaders. Marina is a member 
of Chief Executive Women (CEW), Australian Institute of 
Company Directors (AICD) and O’Connell Street Associates.

DR MARCO D’AVINO
Marco D’Avino is a partner in Bain & 
Company’s Sydney office. He is a leader  
in the Bain Accelerated Transformation 
practice and an expert in the Industrial 
Goods & Services and Performance 
Improvement practices. Extensive 

experience in industrial, resources and manufacturing 
and expertise in managing and driving large scale 
transformations, leveraging agile and scrum methodologies 
Marco’s commitment to Ovarian Cancer Australia comes 
from his mother’s diagnosis with the disease. 

JO-ANN HICKS
Jo-Ann is the Head of Digital Marketplaces 
at Big W. She is a leading digital and 
ecommerce professional with more  
than 16 years’ experience in the online 
technology space. Jo-Ann has held various 
executive and senior management roles in 

leading Australian online companies including The ICONIC, 
Seek Ltd and Mi9 and has also spent over 5 years with 
eBay Australia & New Zealand in multiple executive roles 
including Head of Strategy and Head of Fashion. She has 
a management consulting background, beginning her 
career with The Boston Consulting Group. Jo-Ann has an 
MBA from Melbourne Business School and was awarded 
the MBS Foundation Award of Distinction (Dean’s List). 
(Committee - DMC)

TRACEY CURRO, resigned 08/04/2020
Tracey is currently Executive Director  
of Strategic Communications and 
Engagement at Ambulance Victoria. 
Tracey Curro is a former 60 Minutes 
reporter and Queensland University of 
Outstanding Technology Alumnus with 

over two decades’ experience in communication and media. 
Following a distinguished career on flagship news and 
public affairs programs. Tracey personally experienced 
the impact of ovarian cancer when her mother died of 
the disease. (Committee – DMC)

PROF. IAN JACOBS
Professor Ian Jacobs is President and 
Vice-Chancellor of UNSW Sydney. Prior  
to this, he was based in the UK as Dean  
of Medicine at University College London 
from 2009-11 and Vice President of the 
University of Manchester from 2011-15. 

Professor Jacobs has led a research team working on early 
detection and risk prediction of cancer, with a particular 
focus on screening for ovarian cancer.

SUZY NICOLETTI
Suzy is Twitter Australia’s Managing Director, 
responsible for leading the strategy, revenue 
and local operations. Suzy lost her mother 
to ovarian cancer a decade ago and hopes 
to use her 15 years’ experience in digital 
media to empower those impacted by 

ovarian cancer to find their voice, and help create awareness 
for ovarian cancer through storytelling across digital 
platforms. (Committee Co-Chair - DMC)

MEGHAN SPEERS
Meghan is a partner at Deloitte specialising 
in financial services, specifically in the 
superannuation and insurance sectors. 
She has held additional leadership roles at 
Deloitte including Victorian Tax and Legal 
Leader; and a member of the Victorian 

Executive of Deloitte Australia. She is a chartered accountant 
and solicitor and an ovarian cancer survivor, having been 
diagnosed at 29 years of age. Meghan has been actively 
involved in raising awareness about ovarian cancer, working 
closely with Ovarian Cancer Australia for more than 10 years. 
(Committee – Chair FAR)

*Please see full biographies on our website.
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Caitlin Delaney - Ovarian cancer advocate

Together we are stronger. Together we stand a 
chance of rewriting the story of ovarian cancer.



PATRON
• Nicole Livingstone OAM 

POLITICAL 
AMBASSADORS
•  Sen. Sarah Hanson-Young            
•  Meryl Swanson MP
•  Dr Katie Allen MP

SPECIAL THANKS
•  Sally Capp, Melbourne  

Lord Mayor           

MAJOR DONORS & TEAL 
RIBBON GIVING DAY 
MATCHING DONORS 
•  City of Melbourne
•  Susan Alberti AC
•  Roz Kaldor Aroni
•  Nicky Carp
•  Joanne Kirk
•  John Fowler
•  Barry & Elizabeth Frost OAM
•  John Dickson
•  Walk With Me Committee
•  Nude Lunch Committee
•  Bellarine Women Take Action 

4 Ovarian Cancer
•  Tabcorp
•  Interflora
•  Anonymous

WHITE ROSE 
MORNING TEA
•  Karen & Daved Lambert
•  Emma & Damien Wurzel
•  Romy & Mark Hendel

TRUSTS & 
FOUNDATIONS
•  Alfred and Jean Dickson 

Foundation 
• Dry July Foundation
•  Perpetual Foundation 

- Symonds Bachetti 
Endowment

•  Perpetual Foundation -  
Dr Anne G Jabara Endowment

• Stack Family Foundation
• Sun Foundation
• William Angliss Charitable Fund
• Woolley Charitable Trust
• Equity Trustees
•  Finkel Foundation - Karen 

Lambert

•  Hangid Foundation - Roz 
Kaldor-Aroni 

•  HUG Foundation - Nicky Carp 
Level Minds Foundation

•  Piers K Fowler Trust -  
John Fowler 

•  Red Rocketship Foundation 
- Joanne Kirk

• Star Endowment
• Level Minds Foundation

PHARMACEUTICALS
•  AbbVie
•  AstraZeneca
•  Roche Products

COMMUNITY 
FUNDRAISERS
•  Renata Piwkowski -  

A Promise to You
•  Sarah Ludowyk -  

A Moment for Maz 
•  Sporting Shooters 

Association of Australia 
Darwin Branch

•  Storyville - Tracy Fenech
•  Kerry Jones
•  Gilda’s Goal
•  Cowra’s Answer for Cancer
•  Marie Bielenberg -  

Soiree en Blanc
•  Sue Radford - Flickering 

Memories
•  Lisa Bridges & Michael 

Pocock - Lisa & Michael’s 
Larapinta Trek for OCA 

•  Jenny Nichols - Jenny’s Trek 
for OCA  

•  Bek Garrett - Bek’s Larapinta 
Trek  - Keeping it Teal 

•  Pat Conroy MP Ovarian Cancer 
Morning Teal Fundraiser

•  Rick Willis - Sandringham 
Baseball Club 2020

•  Emma Robinson - Settlers Run 
- Annual High Tea Event 2020

•  Natasha Stott Despoja’s 
Annual Afternoon Teal 

•  Michelle Merchant - Teal 
- Taking over Australia for 
Ovarian Cancer 

•  Joe Perry -  Joe Perry’s  
Murray to Moyne 

•  Darren Ellis - Darren’s 
Outback Ovarian Cancer Trek 

•  Pisao and Ashlee Foai -  
Pat & Ash Trek It Out 

•  Amelia and Matt Pennycook
•  Kristina Powell - Kristina’s Trek 

for Ovarian Cancer
•  Kathryn Duell – Larapinta 2020
•  Frank Napoli – Ratpac Inc.
•  Rob & Carolyn Bear -  

Aspire 4 Kylie
•  Paula Benson
•  Dean Rowe
•  Robyn Forbes
•  The Lions Club of Valentine
•  The Rocks Country Club 

PARTNERS
•  Hanes Australia; 
 - Bonds 
 - Bras N Things  
 - Jockey 
•  QMS
•  Wynstan
•  Black Pepper
•  TerryWhite Chemmart
•  Coles Queensland
•  Simson’s Pantry
•  Noel Jones
•  Brisbane Heat
•  Basketball Australia 
•  Property Council of NSW
•  Pureology
•  Interflora
•  For Art Sake
•  Crown Resorts
•  Destination Derriere
•  OMD Media
•  Bauer Media
•  Kate McKinnon Art 
•  10 Feet Tall

PRO BONO PARTNERS
•  Minter Ellison
• Bain & Co
•  The Commons QV
• GRACosway
• Archerfield Partners
• Red Robin Blue
• Paul Scott Photography
• Pam Hutchinson Photography
• Price Waterhouse Coopers
• National Australia Bank
•  WorkSafety Pty Ltd -  

Dr David McIvor 
• Vicissitude - Susan Crawford 
• Deloitte - Kevin Wong 

AMBASSADORS & 
INFLUENCERS
•  Nicky Buckley
•  Monique Wright
•  Ann Peacock
•  Kate Richie
•  Cameron Smith
•  Laura Henshaw
•  Steph Claire-Smith
•  Daniel Kennedy
•  Roxy Jecenko
•  Kristen Larsen
•  Elsa Larsen
•  Jill Emberson
•  Heather Hawkins
•  Maria Hopes
•  Jenny Stone
•  Miranda Bailey
•  Katya Tunnecliffe

TRACEBACK
•  Professor David Bowtell 

(Chair)
•  Assoc. Professor Paul James
•  Dr Rachel Delahunty
•  Jane Hill
•  Nadia Traficante
•  Katherine Alsop
•  Sian Fereday
•  Linh Nguyen
•  Belinda Creighton

COMMITTEE 
MEMBERS
•  Brenton Lockhart (FAR)
•  Sarah Adam Gedge (FAR)
•  Jodie Brough (Co-Chair 

DMC)
•  Anne Maree Mulders (DMC)

CONNECT  
WITH US

T: 1300 660 334
E: admin@ovariancancer.net.au
Queen Victoria Women’s Centre
Level 1, 210 Lonsdale Street
Melbourne VIC 3000

Ovarian Cancer Australia
ABN 76 097 394 593 
ACN 097 394 593

ovariancancer.net.au

/ovariancanceraustralia @ovariancanceroz /ovariancanceraustralia @ovariancanceroz /OCAustralia
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